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1. Brand Basics

These brand basics provide concise insights into the
brand identity, brand strategy and lbrand classification of
Forward AM, BASF’s brand for the 3D printing industry.



Brand Architecture

How is Forward AM categorized in the BASF Brand
Architecture system?

Forward AM is a category brand classified as a Field 3
brand in the overall BASF brand architecture. Field 3
brands have their own logo, value proposition and
iIndividual brand strategy.

BASF and Forward AM will appear in equal proportions
in all communication material (ratio 50 : 50).

PPPPP
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Brand Architecture
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Product names
e.g. Ultrafuse

Corporate Brand

Category Brand (our products and services)
» Specifying the BASF brand for the 3D market
» Serving as an umbrella for our whole offer

Product names without logos
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Brand Value Proposition

What we are best at

Innovation

We are BASF’s dedicated 3D competence unit creating new
raw materials, formulations & services. We leverage BASF’s
know-how for materials and applications to meet customer

needs and scale-up possibilities.

Sustainable solutions

We are a committed and reliable partner offering solutions
ready for industrial use. We always provide validated
information through best-in-class quality management

Value-adding collaborations

We are shaping the industry by partnering with hardware,
materials and software companies globally. We are
striving for open systems. We are building

strategic partnerships beyond existing

solutions and current limitations.

Creative

passionate and dedicated,
realizing new ideas

We create chemistry
for a sustainable future

Open

willing to share know-how;
we constantly push application

development

Promise
We are the true
global experts for material
solutions in additive
manufacturing

GQ&
.

@

One word equity
“enabling”

Values

We are

Responsible

and are strongly customer
oriented

we take responsibility for the
customer’s 3D printing results
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What we deliver to
our stakeholders

A continually improved, broad product and service
portfolio. This results in accelerated and tailored solutions
for our customers.

Constant support for long-term success: Our partners
can rely on us to support them throughout the whole
lifecycle of their products.

The combined strength of an expert team that offers our
comprehensive technical and commercial expertise. Our
customers additionally benefit from our extensive industry
network. We enable our customers to be first movers.

Entrepreneurial

seizing on opportunities
and willing to take risks;
courageous; enthusiastic;
quick and lean; easily
approachable
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Brand Rules

Our target groups encounter our
brand on a daily basis via various
touchpoints. Each of these brand
touch points needs to communicate
and convey the values of our brand.
Authentic and professional branding
allows us to achieve this.

We have established five easy rules
to help us in our daily work and which
assist us in making the BASF and
Forward AM brands and their claim to
leadership tangible.

Brand

touchpoint
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Our Mission, our Vision

Our Mission: Enabling our customers to shape the
Additive Manufacturing industrial revolution.

Our Vision: Forward AM is the solution provider of choice
for Additive Manufacturing actors shaping the future of
Industry.



nnnnnnnnnnnnn

This chapter demonstrates how to use the basic elements
of the Forward AM brand design.

The basic elements are the logo, logo bar, typography,
color scheme and layout principles.

Existing BASF corporate design guidelines (please refer
to brandweb.basf.com) are still valid — these guidelines
are an amendment that defines the specific elements of
the Forward AM brand.

PPPPP



2. Brand Elements

Logos » Forward AM logo versions

Logo versions Version with claim

» The Forward AM logo consists of the “F-Arrow”,
the “Forward AM“ type and the claim “Innovative

mimy FORWARD X}

» For small applications or certain production Innovating Additive Manufacturing
technologies where the readability of the claim
cannot be guaranteed, a reduced version of the
logo is applied.

» The main version is used throughout this manual.
Unless a separate rule is defined, the same
specifications are applied to both logos.

Reduced version without claim

mmg FORWARDIX]
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Logos » BASF and Forward AM logo versions

The display of the two brand logos BASF and
Forward AM is defined as follows:

» Depending on the application, there is a horizontal
and vertical arrangement.

» The horizontal arrangement is preferred.

» There is always a hyphen between the two logos.

Horizontal arrangement logo with claim

’7 BASF logo —‘ Hyphen ’7 Forward AM logo —‘

= BASF mimy FORWARDX]

. Innovating Additive Manufacturing
We create chemistry

Vertical arrangement logo with claim (exceptional version)

O -BASF

We create chemistry

— FORWARDII]

Innovating Additive Manufacturing
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Logos » Sizes and spacing

Minimum blank space Horizontal arrangement with Forward AM logo with claim
» Always make sure that there is sufficient space X

between the BASF and Foreward AM logo and T T

other graphical elements such as images or text. N i ‘

rrrrr ~~~~~.—~FORWARDE:Irwr o

» A distance equal to 1/6 of the width of the : | Innovating Additive Manufacturing

We create chemlstry,,,,,,,,,, B e

» The circumferential protected space is 1/6 of the
width of the BASF logo.

logo must also be maintained to the edge of the
format.

Vertical alignment 8X 8X

» The Forward AM logo is vertically centered within
its defined space.

Horizontal arrangement with the reduced Forward AM logo without claim

[

""" ‘#FORWARDEII o
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Logos » Sizes and spacing

The vertical arrangement is intended only for Vertical arrangement logo with claim (exceptional version) Vertical arrangement logo without claim (exceptional version)
exceptional cases with extremely narrow
formats (e.g. app icon).

» In the vertical arrangement the Forward AM logo
or the brand icon is vertically centered within its
defined space.

- FORWARI?;_,,

ing: Addltlve

. | . |
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F-Arrow » Sizes and spacing

The simple brand icon is intended only Brand icon in avatar arrangement square version Brand icon in avatar arrangement rounded version
for online social media avatar and app use.
This is the only permissible case where the

F-arrow may be used without the Forward AM
logo.

» The Forward AM brand icon is centered
within its defined space.

8X 8X




2. Brand Elements

Logos » Combination variants and colors

The main application of the logo is as a
horizontal arrangement.

The logo on corporate color

In market and corporate communication, the BASF
light blue is preferred but generally every other
BASF corporate color is allowed as well.
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Logo bar / logo square

flexible ——)

O-BASF

We create chemistry

Logo bar with the BASF and Forward AM logo comes into the format from the left

% flexible ——|

(= I BASF v FORWARD

We create chemistry

Logo bar with the BASF and Forward AM logo comes into the format from the right

O -BASF

We create chemistry

— FORWARDIX

Innovating Additive Manufacturing

O -BASF

We create chemistry

=2 FORWARDIII

Vertical arrangement (exceptional version, e.g. app icon)

Color variants

O -BASF

We create chemistry

O0-BASF

We create chemistry

O-BASF

We create chemistry

— FORWARDE]

ting Additive Ma

— IFORWARDEZ]

ting Additive M;

- FORWARD X1

Innovating Additive Manufacturing

O-BASF

We create chemistry

O-BASF

We create chemistry

O-BASF

We create chemistry

—' FORWARDE]

Innovating Additive Manufac

=m FORWARDITI

ating Additive Manufacturing

—' FORWARDE]

Innovating Additive Manufac




2. Brand Elements

Logos » Combination variants and colors

The logo on white background

On white backgrounds the logos are used in black.
This options may be used on letterheads, business
cards, technical data sheets or in any instance
where a white background is needed.

The logo on gray (exceptional)

Only if there is no possibility of color printing,
you can place the BASF and Forward AM logo in
white on a gray colored logo bar / logo square
(60 % black).
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Black logos

O BASF

We create chemistry

— FORWARDIX1

Innovating Additive Manufacturing

O-BASF

We create chemistry

O-BASF

We create chemistry

— FORWARDIX

Innovating Additive Manufacturing

=2 FORWARD I

Logo bar / logo square colored gray (60 % black)

flexible ——)

iy FORWARD I O =BASF

- vating Additive Man '
We create chemistry

Logo bar with the BASF and Forward AM logo comes into the format from the left

% flexible ——|

n - BASF - FORWARD

We create chemistry

Logo bar with the BASF and Forward AM logo comes into the format from the right

O-BASF

We create chemistry

— FORWARDIX]

Innovating Additive Manufacturing

O -BASF

We create chemistry

=2 FORWARDIII

Vertical arrangement (exceptional version)
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Logos » Don’ts

The logo is an integral component of the brand
identity. It must not be changed or modified.

That means the logo must not be stretched,
compressed, cropped or set in any colors but the
corporate colors. Consistent, proper use of the
logo enhances the impact of the brand’s visual
identity. Careless use diminishes its value.

-BASF FORWARD X

Innovating Additive Manufacturing

We create chemistry

1. Use the original logo templates only.

ke

3. The background is always a single color and provides sufficient
contrast to the logo. For the combination with images, always use
the logo bar.
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(= I BASF FORWARDIXI

Innovating Additive Manufacturing

2. Always use the logo together with all components: BASF logo with
claim, hyphen and Forward AM logo with F-Arrow.

(= I BASF mmy FORWARDIII

) Innovating Additive Manufacturing
We create chemis

4. Do not re-color the logo.
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Corporate colors » Overview

Use of color Primary color

» The colors BASF light blue and white are at the
preferred corporate colors of the Forward AM
brand.

» BASF dark blue can be used a color pair with BASF light blue white

BASF light blue when needed.

BASF light blue is the preferred brand color Gradations of BASF light blue (example only)

Color pair

BASF light blue BASF dark blue

More information is available at:
brandweb.basf.com
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Corporate colors » Color definitions

Corporate color CMYK coated, PANTONE PANTONE HKS 3000 HKS 3000 sRGB decimal Hexadecimal RAL NCS

uncoated coated uncoated coated uncoated

RAL 1007

mmsmmm BASF orange 0/47/100/0 144 C* 144 U™ 6 K-80-10 *** 6 N-80-10 *** 243/149/0 #F39500 ) S 1080-Y30R
Daffodil yellow
RAL 3031

mmsmmm BASF red 0/100/80/20 187C* 1797 U 15 K-100-10 * 15 N-100-10* 197/0/34 #C50022 Orient red S1580-Y90R

i
i RAL 5012
mmmmmm BASF light blue 87/24/0/0 2925C* 2995 U * 47 K-70-30 ** 47 N-90-0 * 33/160/210 #21A0D2 Light blue S 1560-R90B
i u

RAL 5002

mmmmmm BASF dark blue 100/75/0/5 Reflex Blue C ***  Reflex Blue U *** 42 K-80-30 * 42 N-100-10 * 0/74/150 #004A96 . S 4055-R70B
Ultramarine blue

i RAL 6018
mmmmmm BASF light green 70/0/100/5 369 C ** 376 U *** 67 K-100-30 * 67 N-100-1 * 101/172/30 #65AC1E Yellow green S 2075-G30Y
w

RAL 6032

mmmmmm BASF dark green 100/0/91/28 356C* 355 U ** 57 K-90-30 * 57 N-90-10 * 0/121/58 #00793A Signal green S 3065-G10Y

The definition of the corporate colors is based on CMYK as most communication materials are produced in four-color printing.
Other color systems merely allow approximations of these colors.

* Slight difference from CMYK color.
** Some difference from CMYK color.

*** Significant difference from CMYK color.

More information is available at:
brandweb.basf.com



2. Brand Elements

Typetaces » Corporate typeface “Helvetica Neue”

Our corporate typeface is Helvetica Neue.
There are 12 variations approved for use.

» Use the italic font to highlight individual words
or phrases.

» Use the condensed font for tables or if space
is restricted.

Page 20

1. Helvetica Neue

Helvetica Neue 55 Roman — ABC abc 123
Helvetica Neue 65 Medium — ABC abc 123
Helvetica Neue 75 Bold - ABC abc 123

2. Helvetica Neue ltalic

Helvetica Neue 56 Italic — ABC abc 123
Helvetica Neue 66 Medium Italic - ABC abc 123
Helvetica Neue 76 Bold Italic - ABC abc 1233

3. Helvetica Neue Condensed

Helvetica Neue 47 Light Condensed — ABC abc 123
Helvetica Neue 57 Condensed — ABC abc 123

Helvetica Neue 67 Medium Condensed — ABC abc 123
Helvetica Neue 77 Bold Condensed — ABC abc 123
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Typefaces » Alternative typefaces

Alternative typeface for office applications: 1. Arial
Arial.

» You can use “Arial” as an alternatve fyour Arial Regular — ABC abc 123
oo e Hlvaton s o o Arial Regular Italic — ABC abc 123
i ot s s et st e Arial Bold — ABC abc 123
FT Arial Bold Italic — ABC abc 123
Alternative typefaces for non-Latin type Arial Narrow Regular — ABC abc 123
cyeieme:imbus sndicheton Hore Arial Narrow ltalic — ABC abc 123

» You can use “Nimbus Sans Global” or

“Helvetica World” for applications intended Arial Narrow Bold - ABC abc 123

for the Arab or Asian region. Definitions for
other country-specific typefaces are available. Arial Narrow Bold Italic — ABC abc 123

As a BASF employee, you can get the
typeface license for alternative typefaces

via the IT organization. However, external 2. Shin Gothic / MS-P Gothic, example: Japanese
partners must purchase their licenses

separately. - ‘/ ] \ z l/ ;‘f 1 5 —_

3. DB HelvethaicaMon, example: Thai

NVIAADIABBUNYNNINAILUA R

4. DF Hei Regular, example: Simplified Chinese

More information is available at: 8 e==
brandweb.basf.com/typeface 73' .]. . E{ Zl:
— 0N
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Layout Principles

The Forward AM layout principles corresponds to
the BASF layout for Field 3 brands.
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Layout principles » Basic rules

A flexible color bar that is exclusively used
to prominently display the logo is our
distinctive design element. We prefer to use
the “logo bar” from left to right on full-page
motifs in all types of media. This enhances

the recognizability of our brand.

Volut labore puda
dolentibus san

Position the BASF and Forward AM logo within
the logo bar in the section that is farthest
away from the format’s trimming. Place the
logo in the bar at the maximum size possible,
taking its protected space into account.

The logo bar can either extend from the right

or the left edge into the format - with a clearly
visible spacing from top and bottom - and
does not cover the entire width. When used in
online media, the logo bar adapts to the width
of the format. Spaces to the edge of the
format are disabled.

-
Lorem Ispum Dolor

You can position the text in a white space to
ensure that it is easy to read. This “logo bar

box” is either aligned with the top or the
bottom of the logo bar.

i
Lorem Ispum Dolor

Volut laborepuda dolentibus santia porum quati
aut as dolorio ipsapiet abo.

Mi
‘consequodis.

voluptat. Ul i i) e
etla doloreic tem intemperit vells arum qui cus deru.

Volut labore puda
dolentibus san

The size of this logo bar box is determined by
the amount of text.
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Layout principles » Scaling the logo bar

The height of the logo bar is determined by the Portrait Landscape
longest side of the media on which you want
to place it:

» 10 % of the length of the longest side corre-
sponds to the height of the bar.

» For extreme portrait or landscape formats, the
height of the logo bar can be adjusted.

» The height of the logo bar determines the logo
size including the protected space.

» In case of special formats, please use an
imaginary rectangle with a comparable area.

» Even when the logo bar is placed extremely far
to the top or bottom, it must be ensured that the
background remains visible above and below
the logo bar.

» The BASF logo is always farthest from the edge
of the format
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Layout principles » Use of typography

Text alignment 1. Placement of the text

directly on the

» A left-aligned typesetting is recommended. background

Optional transparency

» Unsettled or colored backgrounds can make
the text harder to read. To avoid this from
happening, you can place the title text on a
white logo bar box.

» Choose the opacity for the text box to suit
both the legibility of your text elements, and
the desired visibility of the background image
showing through the logo bar box.

2. Placement of the text
on a white logo bar box
with reduced opacity.

Volut labore puda
dolentibus san

Volut laborepuda dolentibus santia porum quati
aut as dolorio ipsapiet abo.

oo
f——

3. Placement of the text

Volut labore puda
dolentibus san

repuda dolentibus santia porum quati
dolorio ipsapiet abo.

on a white logo bar box.
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Layout principles » Application examples

== FORWARDED

Volut labore pudado
lentibus porum san

WO It Et SN SAREN DOMLIT ouUaS
B0 8 OO ot S,

= e
ey
fopepustay

o g v e ik e

' Volut labore pudado
lentibus porum san

Vgt oo doica0s Santapon quasl
i e (5w gt B,

PR s o e o 4 S R
- ¥

e et e st ¥

R

O:BASF | oo

I~

Realize your potentiah
for industrial 3D printing

Forward AM

Our mission: To ﬁnr.l tlte perfect solution for your Additive
ing apy

da dolent
dlt
Vot g mpua‘dwembu Qarmé'w‘ovum
am oo oo y

O-BASF

We create chemistry
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Yabore puda dolent
Ebus san Gendit.

Yabore puda dolent
ibus san Gendit.

Volut laborepuda dolentibus santia porum
aut as dolorio ipsapiet abo. Gendit esti volop
elitatur, con est fuga. Odis aut vit.
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Layout principles »

O-BASF N/

We create chemistry

< Forwagom

Volut labore pud
dolentibus sa|

Volut laborepuda dolentig#Eantia porum qua
aut as doloro ipsapigio.

Don‘ts

Volut labore puda n
dolentibus san d ‘(

. The logo bar may not be omitted and should be used on
all media for market and corporate communication.

-

The logo bar is only used for the placement of logos

o

positioning brands.

2. The size of the logo bar box is based on the amount of text.

The logo bar box is always rectangular.

o

Volut laborepuda
dolentibus quati.

Volut laborepuda dolentibus santia porum
quai aut as dolorio ipsapiet abo.

3. The logo bar and the logo bar box are always flush.

[ ——
kit o gt

7. The logo is always placed in the section of the logo bar

away from the edge.
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Volt laborepuda deleritbus santia porum quati

4. The logo bar and logo bar box not be separated;
instead they represent a compact unit.

Volut laborepuda
dolentibus quati.

Volut laborepuda dolentibus santia porum qua aut

8. Our corporate color used in the logo bar is always in

full-tone color.
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3. Stationery

The stationery comprises our company letterhead,
business cards, PowerPoint presentations, e-malil
signatures and e-mail banners.

The Forward AM logo is inserted into the existing
layouts for BASF stationery.
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Stationery » Letterheads (German), letter paper, structure

Paper

» We use white, uncoated, smooth paper in
80 — 90 g/m? for business letters.

» Letter paper for company management should
be heavy, coated, high-quality paper, which and
also smooth and white.

‘ 23mm

7.5mm | 7.5mm

15mm

45mm \[/ ‘ 45mm * 63mm

12mm

15mm

<—{ 8mm

Manufacturin
le/create|chemistr [ i |

[BASF 3D Printing Solutions GmbH 01.08.2019

Speyerer Stratie 4, 69115 Heidelberg, Deutschiand Peter Muster

Bezeichnung Funktion
Telefon.: +12 456 1234-0
vorname.nachname@basf.com

Firma Mustermann
Herrn Hans Mustermann
Musterstrae 123

12345 Musterstadt Seite 1 von 1
Deutschland

Thema

'Sehr geehrte Damen und Herren

Digendebis et earchil moluptur, atio mo et etur, sitatur aut exeritatur asperis rest pro officab oratatem etur|
lacipsan imillatur serorporiam andae volo blam, offic tem dolutatis autempos aliciis ium qui quisquiam
lconsend itatum quam, te et dolorem ostrum faccum expero corioritat ut maio. Aspelleste doloreicae
dellupt aturis audit voluptat de sectest ipisitio modicimint ut labo. Nam haris id quidundit, occus et vendit
leos sa quibus eum asped que vention senetur, consed mod et quatur re voloritem exeri cullam earuntis
ullabor eperuntus estempe rehenienim exerchi lluptam, ulliquis exerehe nimusa di dio. Cerspit quatem
lqui sequid eate si ius pedigen ihicaborumet vent quas magnient quo ea poresec earumqu iasperc hillign
ihiciasperum hita quam repro qui cone experis molesto im que ipsantotatur ad moluptatus.

Labore, sunt fuga. Nam que idebit aut optatur sime autempo ruptatus parit lantibus et ario ea voluptatur,
temporro molupta tquamus que verferi onessed ut pratin estotaquid ullaboribea dignatem conse pliquia
entect orerchi llorest, sitem. Ut que vel inihil mo ommosap erundae la verum ute sapis et quatusti quia
isequos dolorernatin prae omnihil is debita dem aut et quis ne natem nusti dolupitatem event, vendam
faceaturion i eturi dolorem dol pos ut et inctem nit occae recepella prae est, cum etur
fasim ra nos sum et quatur, consequos ducilla nditaquatis sum dolumquidis et entio bea aut ius, quosseq
uatemperovid mi, consequo elicaep rorest ut milicaest quunt, occum liqui odiciure cor alis et reces ipit
@a delessi tiasincid modia nonet volum aut et eossi tem vernat unt et volorum, simus porent eostrum dio
berrumgq uaeprore id ulparuptur?

Mit freundlichen Griien

BASF Lorem Ipsum

Peter Muster Monika Muster
Bezeichnung Funktion Bezeichnung Funktion

BASF 3D Printing Solutions GmbH Sitz der Gesellschaft: Geschiftsfiihrer:
Speyerer Straie 4, 69115 Heidelberg 69115 Heidelberg Dr. Dietmar Bender
. Deutschland Deutschland Frangois Minec.

[Telefon: +49 6221 67417 -900
E-Mail: sales@basf-3dps.com
Internet: www forward-am.com

Registergericht:
Amisgericht Mannheim
Eintragungsnummer: HRB 728371

<> min. 5mm

1. German letterhead

Baseline grid: 12.5 pt
Beginning at 42.8 mm from top

n BASF and Forward AM logo

B Window row
New Helvetica
55 Regular in 7 pt

n Address
Arial Regular
in 10.5 pt / line spacing 12.5 pt

n Sender information
Arial Regular
in 10.5 pt / line spacing 12.5 pt

H Letter with salutation
Arial Regular
in 10.5 pt / line spacing 12.5 pt,
2 lines space to subject

ﬂ Folding mark
Length: 5 mm
Thickness: 0.2 pt

Information block
New Helvetica 55 Regular and 75 Bold
in 7 pt / line spacing 8.5 pt
Max. height of the footer: 33 mm
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Stationery » Letterheads (English), letter paper, structure

Paper

» We use white, uncoated, smooth paper in
80 — 90 g/m? for business letters.

» Letter paper for company management should
be heavy, coated, high-quality paper, which and
also smooth and white.

‘ 23mm

7.5mm | 7.5mm

15mm

45mm \[/ ‘ 45mm * 63mm

12mm

15mm

Manufacturing

le/create|chemistr

EEEEN

<—{ 8mm

[BASF 3D Printing Solutions GmbH 01.08.2019

[Speyerer Strasse 4, 69115 Heidelberg, Germany Peter sample

Description of Job Title
Phone: +12 456 1234-0
prename.name@basf.com

Firma Mustermann
Herrn Hans Mustermann
Musterstrae 123

12345 Musterstadt Page 1 of 1
Deutschland

Headline

Dear Mr. Mustermann

Digendebis et earchil moluptur, atio mo et etur, sitatur aut exeritatur asperis rest pro officab oratatem etur|
lacipsan imillatur serorporiam andae volo blam, offic tem dolutatis autempos aliciis ium qui quisquiam
lconsend itatum quam, te et dolorem ostrum faccum expero corioritat ut maio. Aspelleste doloreicae
dellupt aturis audit voluptat de sectest ipisitio modicimint ut labo. Nam haris id quidundit, occus et vendit
leos sa quibus eum asped que vention senetur, consed mod et quatur re voloritem exeri cullam earuntis
ullabor eperuntus estempe rehenienim exerchi lluptam, ulliquis exerehe nimusa di dio. Cerspit quatem
lqui sequid eate si ius pedigen ihicaborumet vent quas magnient quo ea poresec earumqu iasperc hillign
ihiciasperum hita quam repro qui cone experis molesto im que ipsantotatur ad moluptatus.

Labore, sunt fuga. Nam que idebit aut optatur sime autempo ruptatus parit lantibus et ario ea voluptatur,
temporro molupta tquamus que verferi onessed ut pratin estotaquid ullaboribea dignatem conse pliquia
entect orerchi llorest, sitem. Ut que vel inihil mo ommosap erundae la verum ute sapis et quatusti quia
isequos dolorernatin prae omnihil is debita dem aut et quis ne natem nusti dolupitatem event, vendam
faceaturion i eturi dolorem dol pos ut et inctem nit occae recepella prae est, cum etur
fasim ra nos sum et quatur, consequos ducilla nditaquatis sum dolumquidis et entio bea aut ius, quosseq
uatemperovid mi, consequo elicaep rorest ut milicaest quunt, occum liqui odiciure cor alis et reces ipit
@a delessi tiasincid modia nonet volum aut et eossi tem vernat unt et volorum, simus porent eostrum dio
berrumgq uaeprore id ulparuptur?

Best regards,

BASF Lorem Ipsum

Monika Sample
Description of Job Title

Peter Sample
Description of Job Title

BASF 3D Printing Solutions GmbH Registered Office: Managing Directors:
Speyerer Strasse 4, 69115 Heidelberg 69115 Heidelberg Dr. Dietmar Bender
(Germany Deutschiand Frangois Minec

Phone: +49 6221 67417 -900 Commericial Register:
E-Mail: sales@basf-3dps.com Amisgericht Mannheim
/eb: wiw.forward-am.com HRB 728371

<> min. 5mm

1. English letterhead

Baseline grid: 12.5 pt
Beginning at 42.8 mm from top

n BASF and Forward AM logo

B Window row
New Helvetica
55 Regular in 7 pt

n Address
Arial Regular
in 10.5 pt / line spacing 12.5 pt

n Sender information
Arial Regular
in 10.5 pt / line spacing 12.5 pt

H Letter with salutation
Arial Regular
in 10.5 pt / line spacing 12.5 pt,
2 lines space to subject

ﬂ Folding mark
Length: 5 mm
Thickness: 0.2 pt

Information block
New Helvetica 55 Regular and 75 Bold
in 7 pt / line spacing 8.5 pt
Max. height of the footer: 33 mm
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Stationery » Press releases, DIN A4

All CD adequate design elements and page types
are provided in the Word templates.

18mm E 18mm
£ E Page 2 PXXX[Yve
L%. n | BAsF - - unning text, standard format, Arial T2 pt, space after 10 pt, 7.5 lines
8 AR ' ’ ' -
We create chemistry Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
[Boiler plate BASF, title, Arial 10 pt, bold
. [Text for boiler plate BASF, Arial 10 pt, space after 10 pt,1.5 lines
P ress e -I nfo rm atl o n ca\g:iiéfgﬁx: Boiler plate for products/services, title, Arial 10 pt, bold
[Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
Headline, Arial 14 pt, bold, space after 18 pt
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, after last bullet 1.5 lines
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Boiler plate BASF, title, Arial 10 pt, bold
[Text for boiler plate BASF, Arial 10 pt, space after 10 pt,1.5 lines
Boiler plate for products/services, title, Arial 10 pt, bold
[Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
35mm 155mm 20mm 35mm 155mm 20mm
Media Relations BASF SE
$10—15mm \AL1O—15mm

1. DIN A4 form, title 2. DIN A4 form, continuation pages
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Stationery » News releases, DIN A4

All CD adequate design elements and page types
are provided in the Word templates.

Page 32

August 2019

€
18mm £ 18mm
5}
~ Page?2 Yye
: o - T, STnGaT ot ATl TZ . S5ecs e
) | BAsF unning text, standard format, Arial 2 pt, space after 10 pt, 1.5 lines
s =2 FORWARD I o PP P
We create chemistry Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
[Boiler plate BASF, title, Arial 10 pt, bold
[Text for boiler plate BASF, Arial 10 pt, space after 10 pt,1.5 lines
News Release
calendar date Boiler plate for products/services, title, Arial 10 pt, bold
[Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
Headline, Arial 14 pt, bold, space after 18 pt
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, after last bullet 1.5 lines
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Boiler plate BASF, title, Arial 10 pt, bold
[Text for boiler plate BASF, Arial 10 pt, space after 10 pt,1.5 lines
Boiler plate for products/services, title, Arial 10 pt, bold
[Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
35mm 155mm 20mm 35mm 155mm 20mm
Media Relations
atha 0
$10—15mm \AL1O—15mm

1. DIN A4 form, title

2. DIN A4 form, continuation pages
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Stationery » News releases, US letter form

All CD adequate design elements and page types
are provided in the Word templates.

Page 33
August 2019

£
18mm £ 18mm
)
c ": Page [Yye
£ o
% n u BAsF -l FORWARDXI unning text, standard format, Arial 12 pt, space after 10 pf, 1.5 lines
X T
We create chemistry Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Boiler plate BASF, title, Arial 10 pt, bold
N R I PXXX/Yye|
ews e ease calendar date] [Text for boiler plate BASF, Arial 10 pt, space after 10 pt, 1.5 lines
Boiler plate for products/services, title, Arial 10 pt, bold
Headline, Arial 14 pt, bOld, space after 18 pt [Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, line
» Bullets, Arial 12 pt, bold, space after 10 pt, after last bullet 1.5 lines
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Intermediate title, Arial 12 pt, bold, space after 10 pt
Running text, standard format, Arial 12 pt, space after 10 pt, 1.5 lines
Boiler plate BASF, title, Arial 10 pt, bold
[Text for boiler plate BASF, Arial 10 pt, space after 10 pt,1.5 lines
Boiler plate for products/services, title, Arial 10 pt, bold
[Text for boiler plate for products/services, Arial 10 pt, space after 10 pt, 1.5 lines
35mm 153.9mm 27mm 35mm 153.9mm 27mm
Media Relations BASF SE
$10—15mm $10—15mm

1. US letter form, title

2. US letter form, continuation pages
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Stationery » Business cards, front and back

Format 30mm 5mmb5mm 30mm
. El BASF and Forward AM logo
» The format is 85 x 54 mm.
5mm
;; n E Information block
] New Helvetica 45 Light in 6.5 pt /
Back =g FORWARDE 20mm o Hely
. - ing| Additiv in 24mm line spacing 7 pt
The back of the business card may remain blank. We|create/chemi tr, Blank line between paragraphs: 3.5 pt
However, you may also use the back for the B Titie/name
following additional information: Compary Tame B Name New Helvetica 65 Medium in 9 pt
Address Details Address Job title, function
» Second address B Detis Address Details 4] B Designatied function
Address Details New Helvetica 45 Light in 6.5 pt /
» Additional language versions ge|?9|<>mmunications line spacing 7 pt
etails
.. . . Details
» Advertising information orename.name@basf.com
(advertisement layout)
» Social media references
(advertisement layout) 1. Front
O=BASF == FOR
We create chemistry
Company name Name
Address Details Address Job title, function
Details Address Details
Address Details
Telecommunications
Details

Details -

forename.name@basf.com M a n ufa ctu ri n g

1. Front, optimally with logos in corporate color. 1. The back of the business card may remain blank.
Text and picture are optional.
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Stationery » E-mail signatures

Color

The logo in the e-mail signature is black only.
There is no color option.

Position
Jana Flommersfeld

The e-mail signature is placed between postal Head of Marketing and Communications

address and the company legal information.
Phone: +49 174 3497427, E-Mail: jana.flommersfeld@basf-3dps.com

Postal Address: BASF 3D Printing Solutions GmbH, Speyerer Strasse 4, 69115 Heidelberg, Germany

- BASF mimy FORWARDII]

. Additive ing
We create chemistry

BASF 3D Printing Solutions GmbH, Registered Office: 69115 Heidelberg, Germany
Commercial Register: Amtsgericht Mannheim, HRB 728371
Managing Directors: Dr. Dietmar Bender, Frangois Minec
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Stationery » E-mail banners

Position

The e-mail banner is located at the bottom of the
e-mail.

Versions
Jana Flommersfeld

There are three versions of the e-mail banner. In Head of Marketing and Communications

the third variant, there is the possibility to omit the
Phone: +49 174 3497427, E-Mail: jana.flommersfeld@basf-3dps.com

Postal Address: BASF 3D Printing Solutions GmbH, Speyerer Strasse 4, 69115 Heidelberg, Germany

O - BASF mimy FORWARDII]

. Additive ing
We create chemistry

logo. The logo is already in the e-mail signature
visible.

BASF 3D Printing Solutions GmbH, Registered Office: 69115 Heidelberg, Germany
Commercial Register: Amtsgericht Mannheim, HRB 728371
Managing Directors: Dr. Dietmar Bender, Frangois Minec

— ¥

-

O-BASF

=== FORWARD
We create chemistry Puda dolentibus

1. E-Mail Banner 728 x 90 px

o

. )
O-BASF
We create chemistry

= T

Volu"{ labore ‘
L]

Puda dolentibus san

3. E-Mail Banner, optional, 728 x 90 px
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Stationery » Presentations/PowerPoint

All CD-approved design elements and page
types are provided in the PowerPoint temp-
lates. The same sizes are valid for pages of
16:9 and 4:3 ratio if they have the same height.

» When creating a presentation, make sure
to present the contents in a simple and eye-
catching way. The examples depicted here
provide guidance.

Lorem Ilpsum dolormit
amet avensis tusa.
Avens lsas amat vak

Ludwigsraten. 01.08 2017

1. Title with image

Kapiteltrennseite

1. Dolor situs cum habilitarum ium alus
causticus imanenter, Status ex landum
it exus rius laudanum ibis tum.

Diior 5505 CUM PbSLMLI SUM 34 COUSSOUS STANSNST
Statn o Landum & s s Lauclanem s

4. Chapter markers

Text plus Bild

Lovem ipaum dolon

R ==l
7. Text/image combination
Lorem Ipsum dolormit amet
avensis tusa lumares tesa. ' ’
1 10
3102

iOf S .

RPN ==l

10. Full-page infographic

Lorem Ipsum dalormit
amet avensis tusa.

2. Title with image (variant)

"Lo;'um Ipsum

dolor mit ameta”
' dohe Do, Funcien
1 RS »

5. Text/image combination

Lorem Ipsum dolarmit amet
avensis tusa lumares tesa.

Loram ipaum avesa

Piiiieees

114444

8. Infographic

Lorem Ipsum dolarmit amet
avensis tusa lumares tesa.

Lorem ipaum avess

Comeents
® Lumas sasws umas

& Awerins humars usares.
= Marens fs imoras by,
= Bolstas duses amors

%
i
%
o= S EHEEKES

(-

3

11. Bar chart

3. Full-page image

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

6. Infographic with image

Lorem Ipsum dolormit amet
avensis tusa lumares tesa.

Laram lpaum avens

9. Pie chart

12. Closing chart

“Lorem Ipsum
dolor mit ameta”

b Do, Funcion

Page 37
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4. Communication Materials

Communication material includes layouts for brochures,
technical data sheets, a press kit and a writing pad.
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Communication materials » Folders for onepager/ flyers / brochures

Folders for Onepager/Flyers/Brochures

Information and content are often changing in the
3D printing industry and in our product portfolio.
Folders instead of a traditional brochure are the
best communication material for our business, so
we can stay as flexible as possible. Folders are
equipped with onepagesr. Onepagers give us the
flexibility to quickly exchange the content.

Thanks to the business card slot on the folders,
you have your business card always given directly
to the customer.

1. Folder for communication material and business card
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Communication materials » Business line onepagers

Onepagers are based on the layout of the
letterheads. To increase awareness you should
place a full size image on the other side.

Front

A business line onepager consists
of the following elements:

» Name of the business line

» Subheadline

» Description of the business line
» Benefits at a glance

» Field of application

» Technologies at a glance

» Product range

Reverse side

If possible, use a full size image

Seowom | O "BASF

We create chemistry

Photopolymers and Inks
Ultracur3D - Reactive Urethane Photopolymer

Owr Liquid Formulations & Systems experts provida you with opportunity to print your parts with close attantion to details, creating
a prototyps with a production closa 10 tha original design. Tha UltraCuraD product rangs offars the possibility 1o cover a wids arsa
of usas reaching from applications which demand transparent, flexible or rough propertias.

Benefits at a Glance Field of Application

B Impeccable quality of the printed parts W High-Performance Prototype prints

W Optimal taxturing ability W Fully functional end-use parts

W Outstanding surfaca finishing W Fluid flow modals

B Increasad production output rata M Transparant Multi-Color & -Matarial print
Our Product Range

Flexible Tough Rigid Low wiscosity
Uliracur3D FL Uliracur3D ST Ultracur3D RG Ultracur3D LV

Photopolymer Technologies Overview
Wi have the largest offaring of photopolymer tachnologiss.

At T
D /
y
sl oLp Extrusion
Exrusion provides opimal
apabilries for l2mge pans
Wi F25t printng

Leo Jatting
Sterealhography Digha! Ligi: Processing Liguid Cry=tal Dispiay ik Jeping prvices ops-
FIOVKIES CpUma C2na- [EVIIES [N OppOTLTy il CEpaes or gy
Dilfes far e Creencn EAFeS or Qucsty i Eme
of deralled large perss uncletalied e a5 wel um seies Infact- tion sceptirsl msckiton ard and less pos processing
costs.

Bomam up of op- down. a5 small compiex parms mcicls with large pans. & wery smonh surce.

www.forward-amcom 4 sales@basf3dps.com 4 Phone: +40 6221 67417 000

1. Front

Page 40
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2. Reverse side, If possible use a full-size image
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Communication materials » Product onepagers

Onepagers are based on the layout of the
letterheads. To increase awareness you should
place a full size image on the other side.

Front

A product Onepager consists
of the following elements:

» Name of the product

» Subheadline

» Description of the product
» Benefits at a glance

» Example applications

» Main material properties

» Example project reference

Reverse side

If possible, use a full size image

i FORWARDITI O=BASF

Additive Manulueturing

We create chemistry

Ultracur3D RG 35

Rigid Reactive Urethane Photopolymer

UltracuraD RG {Rigid product line) is a medium-viscous. highly reactive photopolymer for stersclithography applications rasulting in
rigid multipurpose parts. It can be used to produce high performanca functional parts by using stereclithography (SLA). digital light
procassing (DLP) or Liquid Crystal Display (LCD) machines. Parts produced with this resin show no water uptake.

Benefits at a Glance Example Applications Material Properties

W High accuracy W Glassas Tensile Swength 48 MPa
B Yo ek e M b Flexural Modulus | 2350 mpa
B Low shrinkage B Snapper

Elongation @ break 3%
Impact Strength kzod | 18 ¥m
HDT @ 0.45 6%

Project reference
B Project name: Snapper
B Used materiak UltracuraD ARG 35

B D iption of the project & BASF Adhesive Research division contacted the team from Forward AM. The Cus-
tomer have used tape to build the snappars. The problem is that this method takes long time for praparation. is not robust
anough and sometimes falls apart. An important point is also that it is not exact enough.

W Our solutions and added value for the customer: Virtual enginearing approach has bean used to undarstand the problem,
develop a solution and show feasibility by using numerical methods

1st by customer Some quick design ideas 1st by concept Snapper The resuft:
MNumarical Free Shape Optimization Using Snap-fits and inter- beautiful functional parts
usad for optimization. A good Snap- locking fations.
Fit design dapands on the homoge-
nety of surface stress.

www.forward-am.com 4 sales@bast-3dps.com ¢ Phone: +40 6221 67417 900

1. Front

Ultracur3D RG

winiforwardamcom 4 sales@bask-ddps.com @ Phone: 406221 67417 000
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Rigid

2. Reverse side, If possible use a full-size image
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Communication materials » Technical data sheets

Technical data sheets are based
on the layout of the letterheads.

Heading

The technical data sheet should have the heading
»Technical Data Sheet” and the name of the
product.

=59 FORWARD I O-BASF

Innavating Additive Manufacturing

We create chemistry

Ultrafuse 316L

Technical Data Sheet

Date / Revised: 05/2019 Version No.: 2.0
Components

BASF Polymer and 316L stainless steel composite filament

Product Descri
Metal-polymer composite filament to produce metal components in a stainless steel type 316L using standard
FFF printer systems and subsequently an industry standard debinding and sintering process. The filament has
a non-slip surface allowing its application in any Bowden o direct drive extruder. Its high flexibility allows it to be
funnelled through complex idler pulleys as well as many guide roller filament transportation systems in any
printer.
Typical applications are:

= Tooling

= Jigs and fixtures

= Series production

= Functional parts and prototypes

Delivery form

Ultrafuse 316L is delivered on 3KG spools. The two products have 1.75 mm and 2.85 mm diameters. The filament
is available in both diameters.

Product safety

Recommended industrial hygiene procedures and the relevant industrial safety precautions for the handling of
polymers must be followed whenever these products are being handled and processed. For additional
information please consult the corresponding material safety data sheets

For your information
Standards: DIN 1.4404, X 2 CrNiMo 17 13 2, AISI 316L; UNS S31603

Notice

The data contained in this publication are based on our current knowledge and experience. In view of the many
factors that may affect processing and application of our product, these data do not relieve processors from
carrying out their own investigations and tests; neither do these data imply any guarantee of certain properties,
nor the suitability of the product for a specific purpose. Any descriptions, drawings, photographs, data,
proportions, weights etc. given herein may change without prior information and do not constitute the agreed
contractual quality of the product. It is the responsibility of the recipient of our products to ensure that any
proprietary rights and existing laws and legislation are observed.

The safety data given in this publication is for information purposes only and does not constitute a legally binding
Material Safety Data Sheet (MSDS). The relevant MSDS can be obtained upon request from your supplier or
you may contact BASF 3D Printing Solutions directly at sales@basf-3dps.com.

www.forward-am.com < sales@basf-3dps.com @ Phone: +49 6221 67417-900

1. Front, only text, no images

We create chemistry

Page 42
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Recommended 3D-Print processing parameters

230-250

Nozzle Temperature
Buid Chamber Temperature

Print Speed

90-120°C

glues*
204mm
1550 mmis.

Fllamen( Properties

Filament Diameter
Tolerance.
Roundness
Bending Radus
Length per Spool
Weight per Spool

175 mm
0050 mm
20050 mm
511mm

250m
3kg

285mm
40075 mm
20075 mm
10+3mm
ssm
3kg

Drying Recommendations

Under normal conditons no drying is required.

General Properties Standard

7.85 gom?

SieredPa Doty 50 11834
e
specnanshapa For
figbonistay
e
||
prlenidoptikrire
o o el
o drecion Saniard o P
Orientation Flat Upright
Tense srengn oI EN 150 ggge- 561 wPa s21wPa
Yield Strength, Ry0z. DIN EN ISO 6892-1" 251 MPa 234 MPa
CongalonatBrook | DINEN 150 60521 53% 0%
mpact Stenghh Gharpy | DINENISO 145:2017- e -
(notched) 057 (2mm V-notch)
ke Harinoss DN EN 50 830r1 s vio zsHvio
wolowardamcon @ sues@oustadpacom @ Phone: 49 6221 781700

2. Reverse side, text, a table is possible
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Communication materials » Use-case sheets

Use case sheets are based
on the layout of the letterheads.

Use cases

The use-case sheet is briefly presented on the
product onepager. However, if you want to
describe a particular use case in detalil, the use
case sheet gives you the opportunity.

=mw FORWARDII O=BASF

Innovating Aditive Manufacturing

We create chemistry

Project reference title

Lorem Ipsum pore lati dolut quiaere rorrum endiciat. Asinis dest, sitinusda
sum id eremporatur Qui dolorro exeri dolorep rerumquibus est magnimos
vernatur, corepudam volorrum que aut dolorro ressit quodignis id.

Part name:
Snapper

Customer:
Daimler

Used material:
Ultracur3D RG 35

a

F

Description of the project & challenge:
Lorem Ipsum a qui cori am non perspelitium voluptatur, odigenis eatum verata-
tiorem qui berae volupta tempori tature mod qui consent es imillorendi officim
porrum eum rem ut voluptat landi quas eossim aut maio. Et et volorpo repreruptam
quae corerumaui re Ficatus vent. Nequid essuntiorpos aute pe num quias mi, sit
dolor asitasitate nis rem que volupta taeptios quas pre porro blaut as net diatius,

i delit, ini de cusda qui acitatet as et idi rem
quatur anihic tempore ommolor eptassimet ut lat.

Our solutions and added value for the customer:
Lorem Ipsum a qui cori am non perspelitium voluptatur, odigenis eatum verata-
tiorem qui berae volupta tempor tature mod qui consent es imillorendi officim
porrum eum rem ut voluptat landi quas eossim aut maio. Et et volorpo repreruptam
quae corerumaui re Ficatus vent. Nequid essuntiorpos aute pe num quias mi, sit
dolor asitasitate nis rem que volupta taeptios quas pre porro blaut as net diatius,

i delit, ini de cusda qui acitatet as et idi rem
quatur anihic tempore ommolor eptassimet ut lat.

1. Front, use-case sheet

2. Reverse side, If possible use a full-size image
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Communication materials » Job reference sheets

Job reference sheets are based on the layout of

the letterheads.

Header

In the header, an image is placed showing
friendly people in order to better address
potential candidates.

==> FORWARD I O -BASF

Innovating Additive Manufacturing

We create chemistry

Specialist Internal Communications (m/w/d)

Wir sind das fiihrende Chemieunternehmen der Welt, weil wir intelligente Losungen
bieten - fir unsere Kunden und fiir eine nachhaltige Zukunft. Dazu vernetzen und
fordern wir Menschen mit den unterschiedlichsten Talenten - weltweit. Das ercffnet
Ihnen vielfaltige Entwicklungschancen. Bei uns z&hit Ihre Leistung ebenso wie Ihre
Personlichkeit, unabhangig von Alter, Herkunft, Geschlecht, sexueller Identitat, Be-
hinderung oder Weltanschauung. So werden aus Chancen Karrieren. Bei BASF.

Die BASF 3D Printing Solutions GmbH ist eine 100-pi

Einsatzgebiet:
PR/ Kommunikation

Standort:
BASF 3D Printing Solutions GmbH,
Heidelberg

o
der BASF New Business GmbH. In start-up-&hnlichen Strukturen betreuen wir
unsere Kunden der Automobil-, Luft- und Raumfahrt- sowie Konsumgilterbranche
in einem dynamischen Markt. Wir bauen das Geschéft mit Materialien, Systemio-
sungen, Bauteilen und Serviceleistungen im Bereich 3D-Druck auf und arbeiten eng
mit den globalen sowie ikern der BASF
zusammen

Weitere Informationen auf www.basf-3dps.com.

Was Sie erwartet
Innerhalb unserer Kommunikationseinheit gestalten Sie unser Unternehmensimage
mit Blick auf unsere Kultur und Identitit.

» Sie haben unsere interne Kommunikationsstrategie im Blick und kreieren passende
Kampagnen zu standortspezifischen sowie BASF-weiten Themen, inklusive klarer
Ziele, MaRinahmen und Auswertungen.

» Sie beraten unsere wichtigsten Stakeholder und stellen ihre Services gekonnt ins
Rampenlicht.

» Mediale Aktionen verbinden Sie gekonnt und setzen Sie iiber verschiedene Kanale
um, wie zum Beispiel unser Social Intranet, unsere Videoplattform, Screens, Pos-
ter, Fiyer, (Online) Events uvm.

» Dariiber hinaus unterstiitzen Sie bei kieinen und grofien Veranstaltungen.

» Sie werden Teil unseres Berliner Kommunikationsteams und arbeiten auch global
mit den anderen Standorten der BASF Shared Services Organisation eng zusam-
men.

Was wir erwarten
» Sie haben einen wirtschafs- oder sozialwissenschaftichen Abschluss mit Schwer-
punkt ion, Medien oder F ieten und/oder verfiigen

iber Berufserfahrung in den Bereichen Unternehmenskommunikation

» Ihre Kreativitat kinnen Sie bereits mit Design-Tools wie Photoshop, Adobe lllus-
trator und InDesign umsetzen. Der Begriff Content Management ist fir Sie kein
Fremawort.

1. Job reference sheet

Vollzeit

Vertragsart:
Unbefristet

Referenzcode:
DE57931760_ONLI_2

Ihre Bewerbung erreicht uns online
liber

www human-resources basf.net
joboption-europe_DE

oder schriftlich an

BASF Services Europe GmbH
Recruiting Services Europe
Postfach 11 02 48

10832 Berlin, Deutschland

Ihre Fragen beantworten wir gern:
Tel.: 00800 33 0000 33
E-Mail: jobs@basf.com

Page 44
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Communication materials » Writing pads

The cover of the writing pad is based on our
layout principles. Inner pages should have a
grid and logo in one-colour print.
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1. Cover 2. Inner pages
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Communication materials » Posters

Format

Care should be taken to choose formats that
are clearly arranged with enough white space
and are not overloaded.

Components

It should always contain the logos, title, image
and a company URL.

¢ Innovating
§ Additive
¥ Manufacturing

ot e 8 e s e b b e b

Innovating >
Additive
Manufacturing

www.forward-am.com

1. Poster 2. Poster
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5. Interactive Media

This chapter illustrates the basic design concepts used to
create Forward AM websites, newsletters, online banners,
vodcasts and social media applications.
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Interactive media » \Websites

Websites

» The logo bar must be placed across the entire
format width to ensure consistent brand design
for any device. All depictions must have a height
of 80 pixels.

» The depiction of the contents of the respective
website always adapts to the size of the
terminal device.

Realize your potential -h -
for industrial 3D printing —_ )\ . [ - ﬁ - . F 1]

= Global | Forward AM . O-BASF | _=romwanm

mission: To find the perfect solution for your
ditive Manufacturing application

| Realize your potentiah . S . e rapkd rise of Additve Manulooiring, pairing flawicss design with ihe por
for industrial 3D printing R

d AM busingss models. This is whne we come in,

oost your competitveness

top portioio gives you all the tools needed to succeedill]
adithen
ton, and gl Q.
huse every application is unique, wa tallor solutons to meet =

Forward AM

‘Our mission: To find the perfect solution for your Additive
Manufacturing application

Forward AM

Our mission: To find the perfect solution for your Additive

Realize your potential
th the rapid ise of Al g, i sign with the perfect forindisdal 30 prietiog Manufacturing application
combination of materlas, Wechnology and process i mission-critical for successtul AM =3

business modeds. Thia is where we come in.

Forward A
Our reames To e B prtec! soletion for
bt Maudacw v sl st
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Interactive media » E-mail newsletters

Newsletters -
< = N.BASF | =
» The newsletter design follows the layout : Q ecremecromary | T o
principles. The height of the logo bar is defined P — ST

with 80 pixels according to the website's
definition.

Forward AM
Newsletter

August 2019

Id minim quibe

corae pliqui beaque inumquibea num labor am ni as-
sint. Lo corporio. Tur aut pedicab ipsantem hillant es
sam, tem exeror ma conempellaut quo dolupta que
consectur, sequame et labo. Corpostia alicat.

At quo qui aciatus essin conescid mi, sinvel id eritinctur? Assi restis ea-
quian tempos corporeptat occatiist eumquae. Itatur? Giam rescima gni-
must rest veribus arum et fugia sunt dolo blaut quas restibuscim cus,
eum experiberunt quas doluptas vellaudae derum siti doloratus di officae
rferchil ius. Lo corporio.
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Interactive media » Online banners

Various online banners can be used on
external websites.

O -BASF

We create chemistry
» In landscape formats the BASF and the
Forward AM logo is placed on the right.

» In extremly portrait formats (skyscraper) the
portrait form of the BASF and Forward AM logo
is placed at the bottom or the top.

We create chemistry

2. Boombox 300 x 250 px

il -
O-BASF

We create chemistry

1. Leaderboard 728 x 90 px

O -BASF

We create chemistry

s FORWARD I

Innovating Additive Manufacturing

3. Wide Skyscraper 160 x 600 px 4. Skyscraper 120 x 600 px



Forward AM - Brand Design Manual
5. Interactive Media

Interactive media » lcons for apps and social media

Avatars on social media channels and app icons
only allow for a small communication area. Take
full advantage of this format and focus your
message on the most essential information.

O -BASF O -BASF

We create chemistry We create chemistry

==> FORWARDII

== FORWARDIII

T
<
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=2 FORWARDII

Solution
Finder




5. Interactive Media

Interactive media » Social media contents

Avatars and content elements on social media
channels follow the guidelines for icons and
banners.

To find the perfect
solution for your
Additive Manufacturing
application.

] S|

Srowmm | O"BASF ' earn More

We create chemistry

1. Example: Twitter cards
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6.

Films/Videos

6. Films/Videos

This chapter shows how Forward AM appears in films/videos.
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6. Films/Videos

Films/Videos

All guidelines also apply to
animated films and videos.

You can find more information
in the brand manual for moving
images from BASF SE.

Volut labore puda
dolentibus san

Volut aborepuda dolentious santia porum quai
aut as doloro ipsapiet abo.

(Nih

S |

1. BASF films always begin with a start screen which follows our
design principle.

To find the perfect solution for your
Additive Manufacturing application

3. Text screen

O =BASF s FORWARDIT]

We create chemistry

Innovating Additive Manufacturing

5. Forward AM films end with the two logos BASF and Forward AM.

The ending appears full-screen in one of the six corporate colors.

The logso are displayed in white.

Volker Hammes
Managing Director, BASF 3D Printing Solutions

2. Lower third

Martin Muster,
Title of fur

4. Subtitles
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7. Sighages

From company signboards, through flags, to the branding
of vehicles — this chapter illustrates how the Forward AM
brand is applied alongside the BASF logo.



7. Signages

Signhages » Signboards

Material

» The panels should consist of white plates and
should be mounted between two gray square

pipes.

Display of individual brands

» We do not use the logos of individual brands on
panel systems. Brand names may be used as
part of a unit’s designation in the text.

Exceptions

» If local conditions do not allow for the use of
free-standing panel signs, the panels can be
attached to a wall.

» If special formats are needed, pay attention to a
proportional scaling of the system to ensure
recognizability.

Position the BASF logo

on the left-hand side of
the upper panel.

The second panel contains
site-specific information.
Use additional panels,

if needed, to provide

more information on the
organizational unit or the
function of the building.

1. Signboard

Ta—

—

We create chemistry

BASF 3D Printing Solutions GmbH

Additional
Information
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Signages » Site flags

Flags are a striking visual signal with a touch
of sovereignty. Every BASF site should
therefore have a number of flags marking
entrances that are relevant for visitors.

» Regardless of existing individual brands, BASF
sites are always equipped with flags which
only present the BASF logo.

» Depending on national commercial practice,
national, state or regional flags can be displayed
together with BASF flags.

O -BASF
We create chemistry
We create chemistry
O -BASF
We create chemistry
We create chemistry
O=BASF
We create chemistry
We create chemistry

1. BASF flags
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7. Signages

Signages » Event flags

Smaller flags such as dropflags or beachflags
can be used at trade shows as additional
eyecatchers.

» To maximize logo impact, the BASF and
Forward AM logo may be placed individually on
the flags. Flags with the Forward AM logo may
only be used in conjunction with a BASF flag —
never on their own.

1. Dropflags

O=-BASF

We create chemistry

m=2 FORWARD

Innawating Asddies Masstactaring
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Signages » Vehicles

Vehicles

The logos are clearly visible on the vehicle. It's
still not too big for the whole door. It is possible
to place the logo on the lower part of the vehicle,
or in the middle. The two logos should not stretch
further than the first door of the vehicle.

1. Car in BASF blue color

2. Car in white or other color

=% FORWARDED
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This chapter sets out the basic concepts for exhibition
and event media that comply with the Forward AM
brand design.
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Trade shows and events » Booths

Each BASF and Forward AM booths are to be
considered individually. Please contact BASF
for specific information.

» It is always important to ensure that the BASF
and Forward AM brand is the first thing visitors
notice as they approach the booths.

We create chemistry

AN

O-BASF
W create chemistry
- —

o5 FORWARDE

1. Trade show booth, example

should be easily recognizable from
a great distance. Check the size
and placement for this aspect.

o The BASF and Forward AM logo



Page 62

Forward AM - Brand Design Manual
August 2019

8. Trade Shows and Events

Trade shows and events » Roll-up displays

Always check how the logo bar can be placed
within the exhibition space for communication:

O -BASF

We create chemistry

» If the logo bar cannot be used in a striking and
eye-catching manner, place the logo on an area

in the defined corporate color.

Volut labore pudado
_ lentibus porum san

ol Inborppanin ciolantin BReGD PONM cuasl

#..# aginlaria il o, .
T - ==y FORWARDII]
- — oY, . Inmswaliveg Addibies Manalad turang

e e e b

B

should be easily recognizable from
a great distance. Check the size
and placement for this aspect.

e The BASF and Forward AM logo

1. Roll-up with communicative message (text and image) 2. Roll-up without communicative message (text and image)
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Trade shows and events » Pop-up displays

At the left and right edge the pop-up is
curved (A). It is important to ensure that all
relevant elements of the layout are placed
in the optimally visible area.

The BASF and Forward AM logo

e should be easily recognizable from
a great distance. Check the size
and placement for this aspect.

Lorem Ispum Dolor

Volut laborepuda dolentibus santia porum quati
aut as dolorio ipsapiet abo.

1. Pop-up display with communicative message (text and image)
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9. Brand Apparel

This chapter illustrates how the Forward AM brand is used
on clothing and equipment.
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Brand apparel » Polo shirts

Apparel should be simple, unpretentious
and not too promotional.

1. Polo shirt front 2. Polo shirt back
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Brand apparel » Lab coats

Apparel should be simple, unpretentious
and not too promotional.

White lab coats to promote the high-tech
image of Forward AM.

1. Lab coat front and back

Page 66
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Brand apparel » 3D printed shoes

Special application 3D printed parts

On white textiles the BASF and Forward AM
logo may be used in the color black. There is
the opportunity to place the logo of the designer
in an invisible place. In this case we placed the
designer “Zebra” on the inside of the shoe.

A i

' O-BASf

We create chemistry

,‘.‘ FORWARDEX

1. External side view / right foot 2. Medial side view / right foot

3. Top view
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Brand apparel » 3D printed parts

Exemption

In 3D printing with the technologies of Powder
Bed Fusion and Filaments, there is a special
regulation that the BASF claim can be omitted on
small parts. If you use the claim on small parts,
you would not be able to read the small text of
the claim and it would visually affect the logo.

1.

Small part by 20 cm wide -

filament and powder technology

High resolution is not possible with this
technologies — the BASF claim may only be

removed in the special case mentioned above.
2 1. Small part, key chain — metal filament, without BASF claim possible 2. Big part, ring - powder technology, BASF claim need to be used
Larger parts from 20 cm wide -

all 3D printing technologies

In the case of large 3D printed parts, use the
BASF logo with claim for all technologies.

4.

Forward AM logo on parts

If there is enough space on the 3D printed part, it
should be possible to place the Forward AM logo
together with the BASF logo. However, the
“Forward AM” and “BASF” logos may also be
used individually and not in combination.

Design by Tobias Hafle

3. Small parts, dental molds - photopolymer technology, high resolution 4. Game plate stl file - 1 mm raised Forward AM and BASF logo
with this technology possible, so BASF claim need to be used



9. Brand Apparel

Page 69
August 2019

Brand apparel » 3D printed parts — raised and lowered logos

There is the possibility to raise the Forward AM
logo as well as the BASF logo by 1 mm, or to
lower it by 1 mm

Design by Tobias Hafle

1. Game plate stl file - 1 mm raised Forward AM and BASF logo 2. Flip flop sole - 1 mm lowered BASF logo
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Brand apparel » 3D printed parts — Don‘ts
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1. The Forward AM and BASF logo in a 3D rainbow effect is not permitted.

3. The BASF claim is not readable. | therefore prefer to omit the claim for the technologies
powder and filaments.

2. The BASF and Forward AM logo in beveled form is not permitted.
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Brand apparel » Name badges

Name badges
» The logo bar layout is to be applied.

Max Mustermann

BASF 3D Printing Solutions GmbH

Page 71
August 2019

Max Mustermann

Sample company name
Sample city name

O -BASF

We create chemistry
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10. Giveaways

As an advertising medium, giveaways represent BASF and
the Forward AM brand in a consistent manner.
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Giveaways

All promotional gifts for Forward AM should be
light blue or white. If the objects are too small,
the BASF and Forward AM logo can be placed
separately on the front and back.

1. Ballpoint pen

3. USB stick

2. Cup

4. Messenger Bag

T‘E FORWARDD

Innavating Addire Manstert

O=BASF | _=ronwnm
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Giveaways

All promotional gifts for Forward AM should be
light blue or white. If the objects are too small,
the BASF and Forward AM logo can be placed
separately on the front and back.

1. Lanyard

3. License plate holder

www.forward-am.com

=S5 FORWARDED

== FORWARDEI

2. Fabric bag, front and reverse side
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11. Packages and Labels

This chapter illustrates how the Forward AM brand is used
on labels and packages.
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Packages and labels » Design for labels

Labels

At the moment we have no influence on the
design of the labels. In the future, we may get
more design freedom for labels of each product

group.

In this case, the labels could look as follows:

Ultracur3D 5T 45 B

Net: 1KG  Batch: XXX
Storage ternpersture: 0 - 40 °C

1. Front and Back View
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Packages and Labels » Don‘ts

Labels

At the moment we have no influence on the
design of the labels. In the future, we may get
more design freedom for labels of each product

.
group. A BASF
e )

We create chemistry

Lot-No.: 019114KTV(
Packet #: 178
Article # : 3008

Packaged on: 2019/08/05 Net Weight: 20 kg

BASF 3D Printing Solutions GmbH
9115 Heidelberg, Germany

1. Old BASF logo, colorless and not appealing to customers, no structure.

e Please update labels regularly!
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12. Brand Alliances

When you have completed the mandatory brand alliance
check and you want to visualize the collaboration with
your alliance partner, there is a key question: Who is the
publisher of the communication material? There are

three possible variations, described on the following pages.

PPPPPP
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Brand alliances » Overview

A) BASF is the publisher:
» The partner is of secondary importance in

our media.

We create chemistry

Yabore puda dolent
ibus san Gendit.
Volut laborepuda dolentibus santia porum

aut as dolorio ipsapiet abo. Gendit esti volop
elitatur, con est fuga. Odis aut vit

Sponsored by

PARTNERLOGO®

B) The partner is the publisher:
» We have two options; either the Forward AM
logo or the BASF logo appears in the
partner‘s media.

PARTNERLOGO®

Gaatur volupta
speriosame audis

Partner and Forward AM 3D Printing Solutions

Page 79
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C) Both partners are the publishers:
» We have two options; either the Forward AM
logo or the BASF logo appears with the
partner logo in this case.

PARTNERLOGO®

Gemeinsame Pressemitteilung

Gaatur volunta speriosame
audis /

viducic BL.EYCTR oo

Text: Max Mustarmann | Dat We create chemistry

Epudisinctem fagc
dande nihicim usd
erovide bitatium 1 Gemeinsame Pressemitteilung

Is doloriatur sitaget .
wwaosen — Gaatur volupta speriosame
re et, sincto ipsams

sanesant.  @UAiS Atiisqui beatati dolorro

que pelique enimai:

temo el magnissim viducid quid

Modit et facepsrurr
tatempor suntibus 1
autem voluptas que
tem elignis magni

Text: Max Mustermann | Datum: 22, Februar 2016,

Epudisinctem faccum quiatem poressi as dolores est etur
dande nihicim usdam, omnimi, sam, sinveli tiunti ducipid

Otatem sum aces erovide bitatium rem estibus ni rem ut vellacculpa.

natem ipis reraep

Is doloriatur sitaect iatur, con event adis ipsapie nihicit lab ipsa
volupta volupiciam is quia de a volupid quam, volorem sam
acerrovit prenimil inctore ndictem aut ea nobiti sunt qui serio-
e et, sincto ipsamendae nonseque eserio berferr ovitecabo.

Is eaque eos eiunt optati reicid magnihit es molorio dolorrore
que pelique enimaio. Itaspietus rehens ills niniciatens il idunt,
temo el magnissim repeliquos ut eat.

As eatisci enist, cot
earum quias int vol
atibeaquam, comni
quis et quatiatus cic
chicimustia doluptii
nient harcim sim et
Et est quidianis ess
lam cusdaep udigs

M E lis dol ligni -
a5 dolorepuda vel lodit et faceperum et ullis doluptur repeligni quo oditae nec

tatempor suntibus volorrovid que con etur reic temperf eritis
autem voluptas que cuptium im rereritae nihit, andant reiundi
tem elignis magni

Otatem sum acessi accatat urehentur, corum nos modit,

3. natem ipis reraepu dionectaest

As eatisci enist, conseru ptatur? Qui bea vendis et odita nis
earum quias int volorum eatempe ratiiscia aut lab ius, nullupt
atibeaquam, comnietur sitem eum voluptatior aut quaeptat-
quis et quatiatus dolo totassi duntionem. Secest fuga. Pereper

i doluptia qui aliquam, mag-
nient harcim sim eumgquun tecabo. Namus, qui volorum abo.
Et est quidianis essin estioressed molo od quunt, noneturitae
lam cusdaep udigenduntur aut volorrovit et quiatin reri dolup-
tas dolorepuda voluptatu.

ant doluptatquam
volore, ese
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Brand alliances » A) Partner brands in Forward AM media

In this case, the partner’s brand appears in a
context which is unexpected for the reader.

However, the reader should understand in

Sponsored by

PARTNERLOGO®

which role this brand appears in our communi-
cation material and which contribution the
partner specifically makes.

» Make sure to use the partner’s logo in such a
way that they are not perceived more promin-
ently than the Forward AM brand logo.

» Place a short text next to the partner logo which
communicates the relationship between the
brands.

O-BASF -

We create chemistry v =rmunn | O«BASE

nnnnnnnnnnnnnn

Yabore puda dolent
ibus san Gendit.

Volut laborepuda dolentibus santia porum
aut as dolorio ipsapiet abo. Gendit esti volop
elitatur, con est fuga. Odis aut vit.

Yabore puda dolent
ibus san Gendit.

Volut laborepuda dolentibus santia porum
aut as dolorio ipsapiet abo. Gendit esti valop

elitatur, con est fuga. Odis aut vit,

Sponsored by

PARTNERLOGO®

The cooperation notice clarifies the
relationship between the partners,

thus strengthening the Forward AM 2.
brand.

Spommered by
PARTNERLOGO®
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Brand alliances » B) Forward AM in partner’s media

In this case, the logo appears in a context
which is unexpected for the reader.

Depending on the relevance to the customer
or alliance form, the BASF as well as the
Forward AM logos can appear by themselves.

However, the reader should understand in which
role BASF or Forward AM appears in the partner’s
communication material.

» Place the white logo on a rectangular, light blue
background.

» The size of the rectangle must be chosen in a
way that ensures that BASF or Forward AM
cannot be mistaken for the publisher of the
communication material.

» Place a short text immediately next to the logo
which explains the role of BASF or Forward AM
in relation to the partner brand.

G The information on the role of BASF
and Forward AM in the alliance
module clarifies the relationship
between of the partners and thus
strengthens the brand.

PARTNERLOGO®

Gaatur volupta
speriosame audis

Partner and Forward AM 3D Printing Solutions

Uga altatqui dolori otes

quider Odit re pratet.Te ART

vellupta nisto molupid P N ERLOG 0O
ellabor aeriam is repud

jomagnitam ius. Utut

am elibero volorro vid
expelendia aliquas

O -BASF

We create chemistry

Gaatur volupta
speriosame audis

Partner and Forward AM 3D Printing Solutions
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Brand alliances » B) Forward AM in partner’s media

The logo variants (depending on their rele-
vance to the customer or the alliance form) are
placed in a modularly structured alliance
module, together with a short text (inside or
outside the module).

The text communicates the role of BASF and
Forward AM in relation to the partner brand.
Ideally, the text should explain our specific
contribution within the partnership.

Colors

» The rectangular background is always light blue.

» If a colored implementation is not possible,
use a gray tone instead of the corporate color
(45% black).

Text note within the alliance module:
The text is positioned with a space of 1 X to the logo. The
amount of text is flexible.

Uga altatqui dolori otes
quider Odit re pratet.

=2 FORWARDI

Innovating Additive Manufacturing

Text note outside the alliance module:
The text is positioned with a space of 1/2 X to the logo. The
amount of text is flexible.

== FORWARDIII

Innovating Additive Manufacturing

X

Uga altatqui dolori otes
quider Odit re pratet.Te
vellupta nisto molupid
ellabor aeriam is repud
iomagnitam ius. Utut
am elibero volorro vid
expelendia aliquae

O0:-BASF

We create chemistry

We create chemistry

=mw FORWARDIII

Innovating Additive Manufacturing

O:-BASF

We create chemistry
X

Uga altatqui dolori otes
quider Odit re pratet.Te
vellupta nisto molupi

Uga altatqui dolori otes
quider Odit re pratet.Te
vellupta nisto molupi
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Brand alliances » C) Brands in jointly issued media

Alliance partners shall be perceived as equal
and balanced publishers of the communica-
tion material.

» Select a layout, coloring and typeface that
cannot be attributed to the corporate design
of one specific partner.

» Place a short text immediately next to the
partner logo that communicates the relationship
between the brands.

Be sure to inform the Marketing and

o Communications team regarding
every topic concerning jointly
published media.

= FORWARDII PARTNERLOGO®

Gemeinsame Pressemitteilung

Gaatur volunta sneriosame
audis Atiit
viducidqu  .ELLER © crnerLocoe

Text: Max Mustormann | Daturs 2. Pl We create chemistry

Epudisinctem faccum guiz
dande nihicim usdam, omi "
erovide bitatium rem estib Gemeinsame Pressemitteilung

Is doloriatur sitaect iatut, co -
weeaweansaid  Gaatur volupta speriosame
raacnnones  audis Atiisqui beatati dolorro

que pelique enimaio. Itaspie

temo el magnissim repelicu: viducid quid

Modit et faceperum et ulls ¢
Toxt Max Mustermann | Datum: 22 Febnar 2016

tatempor suntibus volorrovi:

autem voluptas que cuptiun

tem elignis magni Epudisinctem faccum quiatem poressi as dolores est etur

dande nihicim usdam, omnimi, sam, sinveli tiunti ducipid

Otatem sum acess| accalg erovide bitatium rem estibus ni rem ut vellacculpa.

natem ipis reraepu dionec

Is doloriatur sitaect iatur, con event adis ipsapie nihicit lab ipsa
volupta volupiciam s quia de a volupid quam, volorem sam
acerrovit prenimil inctore ndictem aut ea nobiti sunt qui serio-
re et, sincto ipsamendae nonseque eserio berferr ovitecabo.

Is eaque eos eiunt optati reicid magnihit es molorio dolorrore
que pelique enimaio. Itaspietus rehens ills nihiciatenis il idunt,
temo el magnissim repeliquos ut eat.

As eatisci enist, conseru pte
earum quias int volorum eat
atibeaquam, comnietur siter
quis et quatiatus dolo totass
chicimustia doluptia dolarpc
nient harcim sim eumauun t
Et est quidianis essin estior
lam cusdaep udigenduntur :

f: It {f i -
{as doforopurda voluptatal Modit et faceperum et ullis doluptur repeligni quo oditae nec

tatempor suntibus volorrovid que con etur reic temperf eritis
autem voluptas que cuptium im rereritae niit, andant reiundi
tem elignis magni

Otatem sum acessi accatat urehentur, corum nos modit,
natem ipis reraepu dionectaest

As eatisci enist, conseru ptatur? Qui bea vendis et odita nis
earum quias int volorum eatempe ratiiscia aut lab ius, nullupt
atibeaguam, comnietur sitem eum voluptatior aut quaeptat-
quis et quatiatus dolo totassi duntionem. Secest fuga. Pereper

i doluptia qui aliquam, quas mag-
nient harcim sim eumgquun tecabo. Namus, qui volorum abo.
Et est quidianis essin estioressed molo od quunt, noneturitae
lam cusdaep udigenduntur aut volorrovit et quiatin reri dolup-
tas dolorepuda voluptatu.
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